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ABSTRACT

Employer branding plays a significant role in influencing employee retention rates within an organization.
Employer branding refers to the reputation and image of an organization as a desirable place to work, which is
shaped by its values, culture, work environment, and treatment of employees. When an organization establishes a
strong and positive employer brand, it creates a sense of pride and belonging among employees. This positive
perception encourages employees to remain committed to the organization for a longer period. A well-developed
employer brand promotes trust, transparency, career development opportunities, and recognition for employees’
contributions. When employees feel valued and supported, their job satisfaction increases, which directly
contributes to higher retention rates. Furthermore, organizations with strong employer branding often provide better
work-life balance, effective leadership, and opportunities for professional growth. These factors reduce employee
turnover and the costs associated with recruitment and training of new staff. On the other hand, weak employer
branding may lead to dissatisfaction, lack of engagement, and increased employee turnover. In today’s competitive
job market, talented employees prefer organizations that offer a positive work culture and long-term career
prospects. Therefore, building and maintaining a strong employer brand is an essential strategy for organizations

aiming to retain skilled employees and ensure sustainable organizational success.
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